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Abstract

During the days of the health emergency caused by COVID-19, sales workers faced different challenges as they
had to adapt to new work strategies, affecting their perception of life satisfaction. The purpose of this study was
to analyze whether work motivation and internal marketing predict life satisfaction in Peruvian workers in the
sales area of the Home and Health Educational Service. As a method of study, the predictive cross-sectional
study was considered, with the participation of 525 Peruvian workers from the sales area of the Home and
Health Educational Service of the Coast, Sierra and jungle between 18 and 50 years of age. For the collection of
information, the Internal Marketing Scale, Work Motivation Scale and Life Satisfaction Scale were used as
instruments. A correlation and multiple linear regression analysis were performed. In this sense, the results
indicate that the findings show that internal marketing, work motivation and life satisfaction are directly and
significantly related. Finally, it can be concluded that internal marketing and work motivation predict life
satisfaction in Peruvian workers in the sales area of the Home and Health Educational Service.

Keywords: life satisfaction, internal marketing, sales workers, work motivation, human resources

1. Introduction

Because of the outbreak of disease caused by COVID 19, the Peruvian government decreed a period of
mandatory social isolation (Ames-Guerrero et al., 2021; Rodriguez Morales et al., 2020; Roman-
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Gonzalez & Vargas-Cuentas, 2020). Additionally, the International Labor Organization (ILO)
highlighted that COVID is having a disproportionate effect on the workplace, especially in sectors
that generate a large number of jobs (Mamani-Benito et al., 2020). This situation negatively affected
the life satisfaction of thousands of workers (Ammar et al., 2020).

In the common populace, work becomes one of the salient domains that affects life satisfaction
(Loewe et al., 2014). In this sense, organizational identification plays an important role in the lives of
workers, pointing to corporate marketing, which first has to influence the working lives of employees
and then expand to customers (Golob & Podnar, 2021). Internal marketing shows the process by
which internal customers (collaborators) and external customers (consumers) are held accountable
for the desired outcome (Manville & Ober, 2003). Internal marketing is a process to create an
environment that allows each employee to act as a customer and as a customer to show responsibility
(Ribhan & Maydiantoro, 2021). One of the determining factors why organizations worldwide have not
been achieving positive results is precisely because internal marketing has changed due to COVID,
which has affected motivation systems (Majerova et al., 2021).

Regalado et. al., (Regalado et al., 2011) mentions that internal marketing has a variety of
marketing strategies and actions, which can be used within companies or companies in order to
motivate employees or internal customers. On the other hand, work motivation is an internal state
that activates and directs our thoughts and is related to all the factors capable of provoking,
maintaining and directing behavior towards a goal and all of them generate behaviors that vary in the
degree of activation or behavior intensity (Ramirez et al., 2008)

Internal marketing has been analyzed in a general way, leaving a knowledge gap that needs to
be studied (De Souza et al., 2014) showing the importance of the application of marketing in the
organization itself (Fuentes Jiménez, 2009). Considering that satisfaction with life is an important
construct in positive psychology (Baay et al., 2014; Gilman & Huebner, 2000; Huéscar Hernandez et
al., 2021) is considered a cognitive assessment of subjective well-being (Pavot & Diener, 2008) [14] and
as a construct, it is intended to provide a global characterization of one's quality of life (Tsotsoros et
al., 2019). Berry (Berry, 1981), one of the pioneers in using the "internal customers" concept, argues
that internal marketing implies recognizing the employee as a customer, who through different
dynamic actions and also seeking growth in his work can achieve personal satisfaction as an
employee and a development of competences oriented to the external client (Lusch et al., 1996);
Likewise, we can say that internal marketing contributes to the success of an organization on all
fronts, both internal and external (Caro & Rodriguez, 2019).

Internal marketing, as a strategic element of organizations, has as main objectives to retain and
motivate its internal customers, extending to a larger population that are external customers (Yusuf
et al., 2017). The productivity of an employee depends greatly on the level of motivation, when a
balance is achieved in these concepts it can be demonstrated both in good production together with
an optimal and efficient work environment, in the same way if the employee's motivation is not
adequate the result in the production would be affected (Peklar & Bostjanci¢, 2014).

On the other hand, it is important to analyze the workers since they constitute the axis of each
organization and since they spend most of their time in their jobs, there is an intrinsic connection
between job satisfaction and satisfaction with the Life (Coad & Binder, 2014). Likewise, if the workers
are satisfied, this could have a positive influence on the productivity of the organization (Béckerman
& Ilmakunnas, 2012). In the particular case of sales executives, previous studies show the importance
of the executive's motivation, which could even determine the sale price (Glower et al., 1998). Despite
the indisputable contributions of previous studies in determining the main factors associated with
satisfaction with life of workers (Golob & Podnar, 2021; Loewe et al., 2014), there is a lack of studies
that explicitly address work motivation and internal marketing, which could be related to worker
satisfaction. This is the main contribution of this article, to the extent that this methodological
approach allows obtaining solid findings and, therefore, valid implications about the possible
predictive elements towards worker satisfaction, under a different scenario given here as it is the sales
executives of the SEHS [Home and Health Educational Service].
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Some studies have been referred to work motivation in different contexts such as education
(Afiez, 2006; Olivos et al., 2016), business (Sum-Mazariegos, 2015), services (Davila Sarmiento, 2013),
and health (Herndndez Junco et al., 2008) including the design of instruments that analyze work
motivation [(Diaz et al., 2013) Additional studies show in the case of students, that demotivation
affects their satisfaction with life (Huéscar Herndndez et al., 2021). Likewise, previous studies confirm
that work motivation is related to worker satisfaction (Nemteanu & Dabija, 2021). On the other hand,
previous studies show the importance of internal marketing for workers, which can promote quality
of service (De Bruin et al., 2021).

Ampofo (Ampofo, 2021) showed how various factors explain life satisfaction such as optimism or
emotional exhaustion, however, it seems that no empirical study has examined how work motivation
and internal marketing influence life satisfaction in Peruvian sales agents. Recognizing that life
satisfaction plays an important role in organizational behavior and that it is inherently a
multidimensional concept (Henriques et al., 2021). Based on this context, the objective of this
research is to determine if work motivation and internal marketing predict life satisfaction in
Peruvian workers in the sales area of the Home and Health Educational Service. This type of worker
is also often called colporteur, the name given to the person dedicated to canvassing, which is the
distribution of religious publications, books and pamphlets (Hazard, 2020). With the results of this
research, it is expected to provide valuable information to improve the job satisfaction and quality of
life of the workers of Home and Health Educational Service, which could have a positive impact on
job performance and talent retention in the organization.

2. Materials and Methods
2.1 Study design

Cross-sectional predictive study, which explores a functional relationship through the prediction of
some criterion variable from one or more predictors, where the predictors term is replaced by the
independent variable and the criterion term by the dependent variable (Ato et al., 2013). This study
was developed in cities located within the three natural or geographical regions of Peru, both the
coast (narrow longitudinal strip that extends from the Pacific Ocean to 500 meters above sea level to
meet the western foothills of the Andes Mountains), mountains (The Sierra or Andean zone begins
above 500 meters above sea level, where the Andes Mountains rise to the East of the Coast, reaching
the high Andean zone, above 4000 meters above sea level), and Peruvian jungle (The Peruvian jungle
begins in the eastern foothills of the Andean Cordillera, and extends to the Peruvian political borders
with Brazil, Colombia and Ecuador, in the territory of the Peruvian departments of Loreto,
Amazonas, San Martin, Ucayali and Madre de Dios) between the months of October and November
of the year 2021.

2.2 Participants

Through a non-probabilistic sampling, 525 Peruvian workers from the sales area of the Home and
Health Educational Service of the Northern Peruvian Union and the Southern Peruvian Union, of
both sexes, aged between 18 and 50 years, participated in the study. These are two confessional
Peruvian institutions.

2.3 Instruments

The internal marketing scale developed and validated by Bohnenberger (Bohnenberger, 2006) and
adapted by Paz (Paz Vilchez et al., 2020) y Carbajal Alvarado (Carbajal & Alvarado, 2019) for the
Peruvian reality. Evaluates the perceptions of internal marketing by workers in its dimensions of

development, retention, adaptation and communication. It is made up of 22 items divided into four
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subscales: employee development, employee recruitment and retention, job fit, internal
communication, and has a 5-point Likert-type scale (5=Strongly disagree to 1=Strongly agree)
agreement. The reliability of the instrument, according to Cronbach's alpha coefficient, is 0.72, and
its validity, according to the exploratory factor analysis, is 0.75. (Araque Jaimes et al., 2017).

Likewise, the work motivation scale developed by Sashkin (Sashkin, 1996) and adapted for the
Spanish language by Toala y Mogro (Toala-Zambrano & Mogro-Rada, 2021). Measure that evaluates
the protection and security needs, social and belonging needs, self-esteem needs and self-realization
needs of the workers. It consists of 20 items (with negative items: 2,5,10,20). It is an instrument built
on the basis of Likert-type scales. The scores used are 5 I do not agree to 1 I completely agree. The
scale is valid and reliable (o = .91).

And the Life Satisfaction Scale (SWLS) by Diener et al., (Diener et al., 1985) that evaluate the
degree of satisfaction that the person has with his life. It was adapted and validated into Spanish by
Atienza (Atienza et al., 2000), has also been validated to the Peruvian context by Caycho et al.,
(Caycho-Rodriguez et al., 2018). It is a short scale made up of five items. The rating format is Likert-
type with five response options where 1 is totally disagree and 5 totally agree. The scale is valid (CFI =
.994 and RMSEA = .071) and reliable (a = .93).

2.4 Process

The data collection process of this research gathered relevant information to draw conclusions. It is
important to note that this procedure may vary according to the type of study, the specific area of
research and the resources available (Jackson, 2022).Therefore, it is described below that first, the
purpose of the data collection was clear, and it was to determine whether work motivation and
internal marketing predict life satisfaction in Peruvian workers in the sales area of the Home and
Health Educational Service. Next, a plan was designed, at this stage the methods and techniques that
were used to obtain the information were established; for the collection of information a virtual form
of the instruments was created through a Google form, which was sent to the participants through
WhatsApp, other social network platforms and email, determining the criteria used for the selection
of the participants of the study. It is appropriate to mention that the collection was primary (Valdez
et al.,, 2023). For it involved collecting the data first-hand, i.e., directly from the sources through the
marketing scale. Before completing the link, participants gave their consent through an informed
consent form that communicated the purpose of the study and emphasized that participation was
voluntary and anonymous, and all these procedures followed the indications of the Declaration of
Helsinki (Manzini, 2000). Finally, the study was approved by the ethics committee of the Universidad
Peruana Union.

2.5 Analysis of data

For the data analyses, the statistical program Microsoft Excel was used, then it was exported to the
statistical program IBM SPSS for Windows version 25.0. First, the mean, standard deviation,
asymmetry, and kurtosis of the study variables (internal marketing, work motivation, and life
satisfaction) were calculated. Second, a Pearson correlation analysis was performed between the
variables and finally a multiple linear regression analysis in order to respond to the research
objectives

2.6 Ethical approval
This research was approved by the Ethics Committee of the Graduate School of the Universidad

Peruana Union 2021-CE-EPG-000062. In addition, the informed consent of the participants was
requested and they were informed that their data would be confidential.
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3. Results

3.1 Population characteristics

In Table 1, it is observed that 51.4% of the Peruvian Workers are women and 48.6% are men in the
sample taken, 64.8% are between 18 and 23 years old, 18.3% are between 24 and 30 years old, which

conforms the vast majority of responses. And, finally, 44.8% are from the mountains, 30.1% are from
the jungle, 22.9% are from the coast, and only 2.3% are foreigners.

Table 1. Sociodemographic information.

Frequency Percentage
Man 255 48.6%
Sex [Woman 270 51.4%
[Total 525 100.0%
between 18 and 23 340 64.8%
between 24 and 30 96 18.3%
Age between 31 and 35 33 6.3%
between 36 and 40 24 4.6%
From 41 to 50 32 6.1%
[Total 525 100.0%
Coast 120 22.9%
Mountains 235 44.8%
Origin Jungle 158 301%
Foreign 12 23%
[Total 525 100.0%

Note. % = Percentage

Table 2 shows descriptive statistics, such as the mean, standard deviation (SD), asymmetry and
kurtosis. Where the highest average is in the Work motivation variable, and the lowest average is in
the Life satisfaction variable, and the greatest dispersion is found in the Internal marketing variable.
And the coefficient of asymmetry, does not exceed the range of being greater than 1.5 and less than -
1.5, so it is considered to be symmetric and on the kurtosis in the Internal Marketing variable and
Work Motivation exceed the aforementioned parameters, so it would have a leptokurtic distribution,
that is, with less variation within its results.

Table 2. Descriptive analysis of the variables Internal marketing, Work motivation and Satisfaction
with life.

M SD G1 G2
Internal marketing 42.98 18,926 1,415 1972
IWork motivation 47.49 9,675 1,273 201
Satisfaction with life 13.08 5,852 0.194 -1,051

Note. M = mean; SD = standar deviation; G1 = Asymmetry; G2 = Kurtosis.

Table 3 shows the relationship between the variables Internal Marketing and Work Motivation with a
result of 0.602 (p<o.01); which is a positive; direct and significant relationship; while the relationship
between Internal Marketing and Satisfaction with life is 0.273 (p<o.01); which is a positive; moderate
and significant relationship; and finally the relationship between Work motivation and Satisfaction
with life; the result is 0.316 (p<o.01); which indicates a positive; weak and significant relationship.
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Table 3. Existing correlation between the variables, internal marketing, work motivation and

satisfaction with life

Internal marketing

Work motivation

Satisfaction with life

Internal marketing one
IWork motivation .602** one
Satisfaction with life 273% 316%* one

Note. " = The correlation is significant at the o.o1 level (bilateral).

Table 4 shows the summarized model where the corrected coefficient of determination (corrected
R2) is 0.107, which indicates that 10.7% of the variability of Satisfaction with life is explained by the
variables Internal marketing and work motivation. While the F value of the ANOVA (F=32.432,
P=0.000), indicates that there is a significant linear relationship between Satisfaction with life and
Internal Marketing as a criterion variable and Work motivation as predictor variables.

Table 4. Correlation coefficients R, R2, Corrected R2, EE and F.

Model R R2 R2 corrected EE F
one 0.332 0.111 0.107 5,530 32,432
a. Predictor variables: Internal marketing, Work motivation

b. Dependent variable: Satisfaction with life

p value
0.000

Table 5. shows the non-standardized regression coefficients (B), and standardized regression
coefficients (B). In these results, the B coefficients (0.131 and 0.237) indicate that internal marketing
and work motivation have a effect on satisfaction with life, in Peruvian workers in the sales area of
the Home and Health Educational Service, Lima 2021 The result of the t test shows that both
predictor variables are significant in the effect on the criterion variable, which is Satisfaction with life,
with Work motivation (p<o.o1).

Table 5. Regression Coefficients B (not Standardized), B (Standardized) and T-Test.

B. EE B T p value
(Constant) 4.53 1,228 3,693 0.000
Internal marketing 0.040 0.016 0.131 2,531 0.012
[Work motivation 0.143 0.031 0.237 4,581 0.000

a. Dependent variable: Satisfaction with life
4. Discussion

Life satisfaction has been one of the most important research fields in psychology for decades
(Bialowolski & Weziak-Bialowolska, 2021; Peterson et al., 2005). This construct has been related to the
workplace since it is the place where workers spend most of their time (Coad & Binder, 2014). In
addition, organizations increasingly need to better understand the perceptions, aspirations and
motivations of workers in order to increase the rate of employee retention and performance
indicators (Loewe et al., 2014). In this sense, the purpose of this study is to determine if work
motivation and internal marketing predict life satisfaction in Peruvian workers in the sales area of the
Home and Health Educational Service.

The findings found in this study show that internal marketing and work motivation predict life
satisfaction. In other words, workers who perceive an adequate level of internal marketing and a good
level of work motivation increase their satisfaction with life. This result is in agreement with that
reported by Golob and Podnar (Golob & Podnar, 2021) who found that marketing shows a
relationship with life satisfaction. There is an indirect effect through employee identification with the
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organization and life satisfaction (De Roeck et al., 2014). Studies reported positive effects of
marketing on life satisfaction (Leelanuithanit et al., 1991) Taking into account that internal marketing
has to do with relational links within an organization (Ribhan & Maydiantoro, 2021), workers report
higher levels of satisfaction with life when they have several links with the organization (Ampofo et
al., 2021). From the theory, internal marketing implies treating workers as consumers, satisfying their
needs and expectations, building individual values (Ahmed et al., 2003). Therefore, this satisfaction of
employee needs is related to satisfaction with life (Foreman & Money, 1995). It can be proposed that
consumer satisfaction, which is an axis of internal marketing, contributes to life satisfaction in
general (Sherman & Cooper, 1988).

Our results also confirm work motivation as a predictor of life satisfaction. Previous studies
report advantages of motivation in greater satisfaction with the lives of workers (Deci & Ryan, 2000),
and a significant relationship between motivation and life satisfaction (Ali et al., 2021; Aslam et al.,
2022; Peklar & Bostjancic, 2014). That is, employees with a lack of motivation become dissatisfied
with their lives (Mafini & Dlodlo, 2014).

Starting from the theory of Deci and Ryan (Deci & Ryan, 1985), motivation has a
multidimensional structure that includes different motivational states, and motivation is presented as
a predictor of life satisfaction (Guo, 2018). In addition, Salinas (Salinas-Jiménez et al., 2010) show that
motivation has a statistically significant effect on life satisfaction. Various studies confirm that
motivation is among the mechanisms through which greater satisfaction with life is produced
(Dominguez et al., 2021).

On the other hand, different studies show internal marketing and its influence on the
motivation of workers (Azédo & Alves, 2013). Many companies satisfy the motivation of their workers
through internal marketing, since this is a means to achieve organizational objectives (Peltier et al.,
2003). Therefore, the objective of internal marketing is to motivate the client, which in this case is the
employee (De Farias, 2010). Theoretically, both variables are related since marketing lies in the
different motivations of the marketer (Sirgy et al., 1985).

Although work was done so that the research would not present biases, however, there are
certain limitations that must be recognized. First, that despite having a relatively large sample, it is
nevertheless important to continue with studies that work with large samples and from different
contexts. Secondly, data collection was virtual, and it is likely that some participants had some need
to report their own experiences. Third, the research design was cross-sectional and it is necessary to
carry out future studies of a longitudinal nature. It is also important to recognize that the predictive
model explains only 10.7 of the variability of satisfaction with life, therefore, it is important to add
other factors such as quality of life, family relationships, self-concept, emotional salary with a view to
expanding or revising the model. used in this study. This would facilitate a comparison of findings,
and create space for future meta-analyses on the proposed relationships.

5. Conclusion

This study verified the conceptual framework through the predictive model between internal
marketing, job motivation and life satisfaction among Peruvian salespeople. The findings confirm the
existence of positive, statistically significant, and predictive associations between internal marketing,
work motivation and life satisfaction.

Therefore, based on the results and the discussion, an expansion of the sample, instead of
limiting it to Peruvian workers in the sales area of the Home and Health Educational Service, could
be considered to include workers from other sectors of the industry or from different geographic
regions of Peru. This will allow us to obtain results that are more generalizable and representative of
the Peruvian population in general.

In addition to work motivation and internal marketing, we could consider including other
variables that could influence workers' life satisfaction, such as, for example, exploring the role of
compensation, work-life balance, social support at work, among others. On the other hand, it could
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be feasible and interesting to conduct a longitudinal study in which workers are followed over time,
which would allow us to observe how the variables of work motivation and internal marketing can
influence life satisfaction throughout workers' careers.

In accordance with the objective of this research and the results obtained, the study provides
the opportunity to conduct other studies comparing different industries, if we have access to workers
from different industries, we could compare the relationship between work motivation, internal
marketing, and life satisfaction in different sectors. This would provide a broader view of how these
variables may operate differently in different work environments and finally by exploring different
cultures, in addition to Peruvian workers, one could include workers from different cultures to
compare how work motivation and internal marketing variables may influence life satisfaction in
different cultural contexts. This will allow us to observe whether there are differences or similarities
in the way these variables relate to life satisfaction according to culture.

In summary, it can be concluded that both job motivation and internal marketing have a
significant impact on the life satisfaction of Peruvian workers in the sales area of Home and Health
Educational Service. This suggests that increasing job motivation and applying effective internal
marketing strategies can lead to greater life satisfaction for these workers. These findings may have
important implications for human resource management in this organization and may help to
improve the well-being and quality of life of employees.

6. Acknowledgments

Special thanks to the Home and Health Educational Service of the Northern Peruvian Union and the
Southern Peruvian Union.

6.1 Funding
The APC was funded by Universidad Peruana Unién.
References

Ahmed, P. K., Rafig, M., & Saad, N. M. (2003). Internal marketing and the mediating role of organisational
competencies. European Journal of Marketing, 37(9), 1221-1241. https://doi.org/10.1108/03090560310486960

Alj, S., Alam, B. F., Noreen, S., Anwar, M., Qazi, S. H., & Hussain, T. (2021). Motivation and job satisfaction among
medical and dental college faculty in Pakistan amid the COVID-19 outbreak. Work-A Journal Of Prevention
Assessment & Rehabilitation, 69(2), 359-366. https://doi.org/10.3233/WOR-213483

Ames-Guerrero, R. J., Barreda-Parra, V. A., Huamani-Cahua, J. C., & Banaszak-Holl, J. (2021). Self-reported
psychological problems and coping strategies: a web-based study in Peruvian population during COVID-19
pandemic. BMC PSYCHIATRY, 21(1). https://doi.org/10.1186/512888-021-03326-8

Ammar, A., Chtourou, H., Boukhris, O., Trabelsi, K., Masmoudi, L., Brach, M., Bouaziz, B., Bentlage, E., How, D.,
Ahmed, M., Mueller, P., Mueller, N., Hsouna, H., Aloui, A., Hammouda, O., Paineiras-Domingos, L.,
Braakman-Jansen, A., Wrede, C., Bastoni, S., ... Hoekelmann, A. (2020). COVID-19 Home Confinement
Negatively Impacts Social Participation and Life Satisfaction: A Worldwide Multicenter Study. International
Journal of Environmental Research and Public Health, 17(17), 6237. https://doi.org/10.3390/ijerph17176237

Ampofo, E. T. (2021). Do job satisfaction and work engagement mediate the effects of psychological contract
breach and abusive supervision on hotel employees’ life satisfaction? Journal of Hospitality Marketing &
Management, 30(3), 282-304. https://doi.org/10.1080/19368623.2020.1817222

Ampofo, E. T., Owusuy, J., Coffie, R. B., & Asiedu-Appiah, F. (2021). Work engagement, organizational
embeddedness, and life satisfaction among frontline employees of star-rated hotels in Ghana. Tourism and
Hospitality Research, 0(0), 146735842110403. https://doi.org/10.1177/14673584211040310

Afiez, S. (2006). Cultura organizacional y motivacion laboral de los docentes universitarios. Cicag, 4, 102-126.

Araque Jaimes, D. L., Sdnchez Estepa, ]. M., & Uribe, A. F. (2017). Relacién entre marketing interno y compromiso
organizacional en Centros de Desarrollo Tecnoldgico colombianos. Estudios Gerenciales, 33(142), 95-101.
https://doi.org/10.1016/j.estger.2016.12.005

361



E-ISSN 2281-4612 Academic Journal of Interdisciplinary Studies Vol13 No1
ISSN 2281-3993 www.richtmann.org January 2024

Aslam, S., Saleem, A., Kumar, T., & Parveen, K. (2022). New Normal: Emergence of Situational Leadership During
COVID-19 and Its Impact on Work Motivation and Job Satisfaction. Frontiers In Psychology, 13.
https://doi.org/10.3389/fpsyg.2022.919941

Atienza, L., Pons, D., Balaguer, I, & Garcia-Merita, M. (2000). Propiedades psicométricas de la escala de
satisfaccion con la vida en adolescentes. Psicothema, 12(2), 314-219. http://www.psicothema.com/psicothem
a.asp?id=296

Ato, M., Lépez-Garcia, J. J., & Benavente, A. (2013). Un sistema de clasificacion de los disefios de investigacion en
psicologia. Anales de Psicologia, 29(3), 1038-1059. https://doi.org/10.6018/analesps.29.3.17851

Azédo, D. F., & Alves, M. H. (2013). Préticas de marketing interno nas organiza¢des de saude e a sua influéncia na
motivagdo dos colaboradores. Revista Portuguesa de Satide Publica, 31(2), 201-212. https://doi.org/10.1016/j
.IPSP.2013.05.003

Baay, P. E., van Aken, M. A. G., van der Lippe, T., & de Ridder, D. T. D. (2014). Personality moderates the links of
social identity with work motivation and job searching. Frontiers In Psychology, 5. https://doi.org/10.
3389/fpsyg.2014.01044

Berry, L. (1981). The employee as customer. Journal of Retail Banking, March, 33-40.

Bialowolski, P., & Weziak-Bialowolska, D. (2021). Longitudinal Evidence for Reciprocal Effects Between Life
Satisfaction and Job Satisfaction. Journal Of Happiness Studies, 22(3), 1287-1312. https://doi.org/10.1
007/510902-020-00273-1

Bockerman, P., & Ilmakunnas, P. (2012). The Job Satisfaction-Productivity Nexus: A Study Using Matched Survey
and Register Data. ILR Review, 65(2), 244-262. https://doi.org/10.1177/001979391206500203

Bohnenberger, M. (2006). Marketing interno: la actuacién conjunta entre recursos humanos y marketing en busca del
compromiso organizacional. [Universitat de les Illes balears]. https://www.tesisenred.net/handle/108 03/9421

Carbajal, C., & Alvarado, E. (2019). Endomarketing y su relacién con el compromiso organizacional de los
colaboradores en los colegios privados de la provincia de San Martin, 2019 [Universidad Peruana Unién].
https://repositorio.upeu.edu.pe/handle/20.500.12840/2232

Caro, J., & Rodriguez, S. (2019). Disefio de un plan de endomdrketing como estrategia de fidelizacién y de
reconocimiento de marca en los colaboradores de ANNAR Diagnostica Import S.A.S, 2018. 34.

Caycho-Rodriguez, T., Ventura-Ledn, J., Garcia Cadena, C. H., Barboza-Palomino, M., Arias Gallegos, W. L.,
Dominguez-Vergara, J., Azabache-Alvarado, K., Cabrera-Orosco, 1., & Samaniego Pinho, A. (2018).
Psychometric evidence of the diener’s satisfaction with life scale in peruvian elderly. Revista Ciencias de La
Salud, 16(3), 488-506. https://doi.org/10.12804/revistas.urosario.edu.co/revsalud/a.7267

Coad, A., & Binder, M. (2014). Causal linkages between work and life satisfaction and their determinants in a
structural VAR approach. Economics Letters, 124(2), 263-268. https://doi.org/10.1016/j.econlet.2014.05.021

Davila Sarmiento, A. M. (2013). La Satisfaccion Del Cliente Interno a Través Del Endomarketing. Jurnal Teknologi,
1(1), 69-73. https://www.bertelsmann-stiftung.de/fileadmin/files/BSt/Publikationen/GrauePublikationen/M
T_Globalization_Report_2018.pdf%oAhttp://eprints.Ise.ac.uk/43447/1/India_globalisation%2C society and
inequalities%28lsero%29.pdf%o0Ahttps://www.quora.com/What-is-the

De Bruin, L., Roberts-Lombard, M., & De Meyer-Heydenrych, C. (2021). Internal marketing, service quality and
perceived customer satisfaction. Journal of Islamic Marketing, 12(1), 199-224. https://doi.org/10.1108/JIMA-
09-2019-0185

De Farias, S. A. (2010). Marketing Interno (MI): uma revisdo da literatura e proposi¢des de pesquisa para a
exceléncia nos servigos. Brazilian Business Review, 7(2), 106-122. http://search.ebscohost.com/login.aspx?di
rect=true&db=bth&AN=65297035&lang=es&site=eds-live

De Roeck, K., Marique, G., Stinglhamber, F., & Swaen, V. (2014). Understanding employees’ responses to corporate
social responsibility: mediating roles of overall justice and organisational identification. The International
Journal of Human Resource Management, 25(1), 91-112. https://doi.org/10.1080/09585192.2013.781528

De Souza, F., Ferreira, N., Alencar, S., & Costa, J. R. (2014). O Que Tem se Falado por ai sobre Marketing Interno?:
Um Estudo sobre a Producio Brasileira na Area de Administragido. Brazilian Business Review, 11(5), 51-73.
http://search.ebscohost.com/login.aspx?direct=true&db=bth&AN=102370692&lang=es&site=eds-live

Deci, E. L., & Ryan, R. M. (1985). Intrinsic Motivation and Self-Determination in Human Behavior. Springer US.
https://doi.org/10.1007/978-1-4899-2271-7

Deci, E. L., & Ryan, R. M. (2000). The “What” and “Why” of Goal Pursuits: Human Needs and the Self-Determination of
Behavior. Psychological Inquiry, 11(4), 227-268. https://doi.org/10.1207/S15327965PLI110 4_o1

Diaz, J., Diaz, M. P., & Morales, S. B. (2013). Disefio, construccion y validacién de un instrumento que evalta
motivacion laboral en trabajadores de empresas formales de la ciudad de Bogotd. Revista Iberiamericana de
Psicologia: Ciencia y Tecnologia, 6(1), 85-93. http://revistas.iberoamericana.edu.co/index.php/ripsicologia/
article/view/259

362



E-ISSN 2281-4612 Academic Journal of Interdisciplinary Studies Vol13 No1
ISSN 2281-3993 www.richtmann.org January 2024

Diener, E., Emmons, R. A,, Larsen, R. J., & Griffin, S. (1985). The Satisfaction With Life Scale. Journal of Personality
Assessment, 49(1), 71-75. https://doi.org/10.1207/s15327752jpa4901_13

Dominguez, D., Chambel, M. J., Angelo, R. P., & Raposo, H. (2021). Work-family conflict and firefighters’
satisfaction with life: The autonomous motivation role. Journal of Emergency Management, 19(3), 307-315.
https://doi.org/10.5055/jem.0553

Foreman, S. K., & Money, A. H. (1995). Internal marketing: Concepts, measurement and application. Journal of
Marketing Management, 11(8), 755-768. https://doi.org/10.1080/0267257X.1995.9964388

Fuentes Jiménez, P. A. (2009). Operativa del marketing interno: propuesta de modelo de endomarketing.
Perspectivas, 23, 189-231.

Gilman, R., & Huebner, E. S. (2000). Review of Life Satisfaction Measures for Adolescents. Behaviour Change, 17(3),
178-195. https://doi.org/10.1375/bech.17.3.178

Glower, M., Haurin, D. R,, & Hendershott, P. H. (1998). Selling Time and Selling Price: The Influence of Seller
Motivation. Real Estate Economics, 26(4), 719-740. https://doi.org/10.1111/1540-6229.00763

Golob, U., & Podnar, K. (2021). Corporate marketing and the role of internal CSR in employees’ life satisfaction:
Exploring the relationship between work and non-work domains. Journal of Business Research,
131(September 2019), 664-672. https://doi.org/10.1016/j.jbusres.2021.01.048

Guo, Y. (2018). The Influence of Academic Autonomous Motivation on Learning Engagement and Life Satisfaction
in Adolescents: The Mediating Role of Basic Psychological Needs Satisfaction. Journal of Education and
Learning, 7(4), 254. https://doi.org/10.5539/jel.vngp2s4

Hazard, S. (2020). Evangelical Encounters: The American Tract Society and the Rituals of Print Distribution in
Antebellum America. Journal of the American Academy of Religion, 88(1), 200-234. https://doi.org/10.1093
/jaarel/1fzo64

Henriques, C. O., Lopez-Agudo, L. A., Marcenaro-Gutierrez, O. D., & Luque, M. (2021). Reaching Compromises in
Workers’ Life Satisfaction: A Multiobjective Interval Programming Approach. Journal of Happiness Studies,
22(1), 207-239. https://doi.org/10.1007/$10902-020-00226-8

Herndndez Junco, V., Quintana Tdpanes, L., Mederos Torres, R., Guedes Diaz, R., & Garcia Gutiérrez, B. N. (2008).
Motivacion, satisfaccion laboral, liderazgo y su relaciéon con la calidad del servicio. Revista Cubana de
Medicina Militar, 38(1), 1-8. http://scielo.sld.cu/scielo.php?script=sci_arttext&pid=S0138-6557200900010000
7&Ing=es&nrm=iso&tlng=es

Huéscar Hernandez, E., Moreno-Murcia, J. A., Cid, L., Monteiro, D., & Rodrigues, F. (2021). Examining the dark
side of motivation on life satisfaction in college students: does grit matter? Behavioral Psychology/Psicologia
Conductual, 29(1), 1m1-125. https://doi.org/10.51668/bp.8321106n

Jackson, C. (2022). Data Collection, Processing and Analysis. In All-Attainment Teaching in Secondary
Mathematics (pp. 75-84). Springer International Publishing. https://doi.org/10.1007/978-3-030-92361-7_6

Leelanuithanit, O., Day, R., & Walters, R. (1991). Investigating the Relationship between Marketing and Overall
Satisfaction with Life in a Developing Country. Journal of Macromarketing, 11(1), 3-23. https://doi.org/10
.1177/027614679101100102

Loewe, N., Bagherzadeh, M., Araya-Castillo, L., Thieme, C., & Batista-Foguet, J. M. (2014). Life Domain
Satisfactions as Predictors of Overall Life Satisfaction Among Workers: Evidence from Chile. Social
Indicators Research, 18(1), 71-86. https://doi.org/10.1007/511205-013-0408-6

Lusch, R. F., Boyt, T., & Schuler, D. (1996). Employees as customers: The role of social controls and employee
socialization in developing patronage. Journal of Business Research, 35(3), 179-187. https://doi.org/10.1016/0
148-2963(95)00123-9

Mafini, C., & Dlodlo, N. (2014). The relationship between extrinsic motivation, job satisfaction and life satisfaction
amongst employees in a public organisation. SA Journal of Industrial Psychology, 40(1), 1-13. https://doi.org/1
0.4102/sajip.v40i1.1166

Majerova, J., Gajanova, L., Nadanyiova, M., & Kolnhofer Derecskei, A. (2021). Intrinsic Motivation Sources as
Pillars of Sustainable Internal Marketing Communication in Turbulent Post-Pandemic Times. Sustainability,
13(16), 8799. https://doi.org/10.3390/su13168799

Mamani-Benito, O., Apaza, E., Carranza, R., Rodriguez-Alarcon, J. F., & Mejia, C. (2020). Inseguridad laboral en el
empleo percibida ante el impacto del COVID-19 : validacion de un instrumento en trabajadores peruanos
Correspondencia: Rev Asoc Esp Med Trab, 29(3), 184-185. http://scielo.isciii.es/scielo.php?script=sci_art
text&pid=S1132-62552020000300184&Ing=es&nrm=iso&tlng=es

Manville, B., & Ober, ]J. (2003). Beyond empowerment: building a company of citizens. Harvard Business Review,
81(1), 48-53. http://www.ncbi.nlm.nih.gov/pubmed/12545922

Manzini, J. L. (2000). Declaracién de Helsinki: Principio éticos para la investigacion médica sobre sujetos
humanos. Acta Bioethica, 6(2), 321-334. https://doi.org/10.4067/S1726-569X2000000200010

363



E-ISSN 2281-4612 Academic Journal of Interdisciplinary Studies Vol13 No1
ISSN 2281-3993 www.richtmann.org January 2024

Nemteanu, M.-S., & Dabija, D.-C. (2021). The Influence of Internal Marketing and Job Satisfaction on Task
Performance and Counterproductive Work Behavior in an Emerging Market during the COVID-19
Pandemic. International Journal of Environmental Research and Public Health, 18(7), 3670. https://doi.org/1
0.3390/ijerph18073670

Olivos, P., Santos, A., Martin, S., Cafias, M., Gdmez-Lazaro, E., & Maya, Y. (2016). The relationship between
learning styles and motivation to transfer of learning in a vocational training programme. Suma Psicoldgica,
23(1), 25-32. https://doi.org/10.1016/j.sumpsi.2016.02.001

Pavot, W., & Diener, E. (2008). The Satisfaction With Life Scale and the emerging construct of life satisfaction. The
Journal of Positive Psychology, 3(2), 137-152. https://doi.org/10.1080/17439760701756946

Paz Vilchez, J. E., Huaman Moreto, S. A., & Tarrillo Paredes, J. (2020). Endomarketing, compromiso organizacional
y satisfaccion laboral en colaboradores de una asociacion educativa. Apuntes Universitarios, 10(4), 108-125.
https://doi.org/10.17162/au.v10i4.495

Peklar, J., & Bostjanci¢, E. (2014). Motivation and Life Satisfaction of Employees in the Public and Private Sectors.
Central European Public Administration Review, 10(3). https://doi.org/10.17573/cepar.vioi3.227

Peltier, J., Nill, A., & Schibrowsky, J. A. (2003). Internal marketing, nurse loyalty and relationship marketing: an
exploratory study of German nurses. Health Marketing Quarterly, 20(4), 63-82. https://doi.org/15145785

Peterson, C., Park, N., & Seligman, M. E. P. (2005). Orientations to happiness and life satisfaction: the full life
versus the empty life. Journal of Happiness Studies, 6(1), 25-41. https://doi.org/10.1007/$10902-004-1278-z

Ramirez, R., Abreuy, J., & Badii, M. (2008). La motivacion laboral, factor fundamental para el logro de objetivos
organizacionales: Caso empresa manufacturera de tuberia de acero. Daena: International Journal of Good
Conscience, 3(1), 43. https://doi.org/10.1017/CBO9781107415324.004

Regalado, O., Allpacca, R., Baca, L., & Geronimo, M. (2011). Endomdrketing: estrategias de relacién con el cliente
interno. Esan Ediciones. https://hdl.handle.net/20.500.12640/90

Ribhan, ., & Maydiantoro, A. (2021). The Analysis of Cognitive Moral in Bridging the Gap Between Internal
Marketing and B2B Salespeople Performance. Academic Journal of Interdisciplinary Studies, 10(5), 12.
https://doi.org/10.36941/ajis-2021-0120

Rodriguez Morales, A., Sanchez Duque, ., Hernandez Botero, S., Perez Diaz, C., Villamil-Gomez, W., Mendez, C.,
Verbanaz, S., Cimerman, S., Rodriguez-Enciso, H., Escalera-Antezana, J., Balbin-Ramon, G., Arteaga Livias,
K., Cvetkovic Vega, A., Orduna, T., Savio Larrea, E., & Paniz Mondolfi, A. (2020). Preparacion y control de la
enfermedad por coronavirus 2019 (COVID-19) en América Latina [Preparation and control of the
coronavirus disease 2019 (COVID-19) in Latin America]. Acta Medica Peruana, 37(1), 3-7.

Roman-Gonzalez, A., & Vargas-Cuentas, N. I. (2020). Variation of Aerosol Pollution in Peru during the Quarantine
Due to COVID-19. International Journal Of Advanced Computer Science And Applications, 11(4), 47-50.
Salinas-Jiménez, M. del M., Artés, J., & Salinas-Jiménez, J. (2010). Income, Motivation, and Satisfaction with Life: An
Empirical Analysis. Journal of Happiness Studies, 11(6), 779-793. https://doi.org/10.1007/510902-010-9185-y
Sashkin, M. (1996). The MBM questionnaire: managing by motivation. Human Resource Management, 1-12.

https://scholar.google.es/scholar?hl=es&as_sdt=0,5&cluster=11881149865839202350

Sherman, E., & Cooper, P. (1988). Life satisfaction: the missing focus of marketing to seniors. Journal of Health
Care Marketing, 8(1), 69-71. https://doi.org/10.1080/07351698809533748

Sirgy, M. J., Morris, M., & Samli, K. C. (1985). The Question of Value in Social Marketing. American Journal of
Economics and Sociology, 44(2), 215-228. https://doi.org/10.1111/j.1536-7150.1985.tb02336.x

Sum-Mazariegos, M. L. (2015). Motivacién y desempefio laboral [Universidad Rafael Landivar]. In Universidad
Rafael Landivar (Vol. 1). https://doi.org/10.1017/CBO9781107415324.004

Toala-Zambrano, M., & Mogro-Rada, F. (2021). Motivacién organizacional en trabajadores de una automotriz de la
ciudad de Portoviejo-Ecuador. Dominio de Las Ciencias, 7(1), 869-882. https://doi.org/http://dx.doi.org/10
.23857/dc.v7i11745

Tsotsoros, C. E., Hershey, D. A., Kiso, H., & Koposko, J. L. (2019). Racial Differences in Anticipated Satisfaction
With Life during Retirement. Work, Aging and Retirement, 5(3), 236-254. https://doi.org/10.1093/worka
r/wazooz

Valdez, A. S., Raza, T., Farolan, M. 1., Mendoza, C. 1., Perez, L. Q., Peralta, J. F., Valencia, R. I., & Lim, H. A. M. P.
(2023). Primary and Secondary Data Collection to Conduct Researches, Write Thesis and Dissertation Amidst
COVID-19 Pandemic: A Guidepost (pp. 269-288). https://doi.org/10.1007/978-981-19-6297-4_20

Yusuf, G. O., Chin, T. A., Daweli, Z., Xiuli, H., & Choon, T. L. (2017). A Review of the Relationship Between Internal
Marketing and Customer Orientation. Advanced Science Letters, 23(9), 9076-9080. https://doi.org/10.166/a
s1.2017.10026

364




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


