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Abstract 

 
Money is seen as such of a taboo subject that even parents are uncomfortable talking to their children about it. Society regard 
money as both profane and sacred, while social and cultural meanings and associations are attached to money. Also, money 
presents psychological factors such as feelings of power, shame and guilt. All of these reasons cause individuals to regard 
money as a taboo subject and avoid communication about it, even in the family context. If parents do not talk to children about 
money, then children could inherit their parent’s perceived attitudes, behaviours and actions with regard to money (good and 
bad). The contribution of this article is that it discusses money as a taboo subject, but also brings it into the realm of the family 
in an effort to indicate the importance of financial communication as it affects financial attitudes and behaviours later in life. 
Responsible communication about money is suggested, whereby the children are not necessarily burdened with sensitive 
financial information, but rather openness and honesty about money, so that mistakes, negative emotions and anxieties about 
personal finances are not conferred upon the children from the parents.  
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1. Introduction 

 
“The money taboo is a serious psychological problem because, though we do not talk freely about money, it is of major 
concern to almost everybody… This taboo keeps people from finding money's proper place in their lives.” (Trachtman 
1999:280). 
 

In many Western societies, sensitive issues such as sex and death are discussed more openly than in the past. 
However, money is still a taboo subject and is perceived to be an impolite conversation topic (Furnham and Argyle 1998). 
Consequently, children might grow up in households where their parents never talk to them about money. These children 
often do not know their parents’ financial situation, how much they earn and how much they save. When these children 
become adults, they have never gained knowledge on basic financial management and in certain cases they inherit 
irrational beliefs, attitudes and anxieties towards money (Atwood 2012). During a 2008 poll in the United States, 
approximately 94% of parents admitted that, despite feeling extremely uncomfortable talking about money, they are their 
children’s primary information source when it comes to financial management (Romo 2011). Teaching children financial 
management skills is mainly left to parents, but many parents do not have the necessary skills to financially educate their 
children, these skills are not discussed at home and some parents feel that it is not their duty to teach their children about 
money. Although it seems as if parents do not want to do the teaching, they are the people children want to turn to with 
regard to money (Jorgensen and Savla 2010). 

Since the 1980s the majority of industrial countries have shown an accelerated increase in consumer spending, 
debt usage has sky-rocketed and saving rates have declined to severely low levels (Betti, Dourmashkin, Rossi and Yin 
2007). Even though money plays such a significant role in the everyday life of every individual and in several countries 
consumers are in dire straits; we are still not talking freely about it, because of how it affects us psychologically and 
culturally.  

Money is perceived as a private matter that has a strong link with self-esteem. Money has been described as both 
sacred and profane according to its sources and uses (Belk and Wallendorf 1990). Money consumes vast amounts of 
psychological and emotional energy, because we think, argue and dream about it. Money is an inert thing; however, we 
give it subjective and affective meanings. Everyone casts their own definition onto money, as well as having rules and 
regulations and social norms pertaining to it. It has been said that money is one of the most emotionally charged objects 
on earth, only food and sex can be close competitors in how strongly individuals perceive it in terms of feelings, 
meaningfulness and significance (Mitchell and Mickel 1999).  
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Acknowledgement of the role that money plays in our lives might assist us to start breaking down the barriers of 
this taboo and start talking more freely about personal finances. The objective of this article is to give a theoretical 
overview of the formation and transmission of money-related attitudes and behaviour within the family to determine why 
communication about money in the family context is so difficult. The article will start off by providing an overview of family 
communication about money. This will be followed by literature related to family communication about money, money as 
a taboo subject, the social and cultural impact, as well as the psychological impact of money, with specific reference to 
power and feelings of shame and guilt. These topics will be presented to answer the question of why communication 
about money is so difficult to have, even in the family context. The article concludes with some suggestions on how to 
make money a more open and acceptable conversation subject in the family in order to increase financial well-being of all 
family members. 
 
2. Family Communication about Money 
 
There is a widely held belief that family plays a significant role in consumer socialisation, however, there is an absence of 
research on the skills, values, attitudes and behaviours that youngsters develop from their parents and the role family 
communication plays in the process of acquisition (Moschis 1985). Specifically, very little research has been done on how 
parents communicate with their children about money. Romo (2011) reports that 39% of parents in the United States will 
rather talk to their children about drugs and alcohol, while 27% will feel more comfortable talking about sex and dating 
than money, 11% of parents indicated that they would never reveal the family’s income to their children and 14% of 
parents would never disclose family debt. Ironically, despite being their children’s primary source of information on 
financial management, parents do not want to talk to their children about money. Children are often confronted with the 
same money issues and/or problems than their parents. Communication about these financial issues can either affect the 
children positively or negatively. As financial issues are seen as a taboo and very private matter, the Communication 
Privacy Management Theory (Petronio 2002) can be applied to it. 

This theory is based on three hypotheses. The first is that individuals are unsure about whether to disclose 
personal information or not. The second is that individuals create their own boundaries to control the movement of private 
information. These boundaries help an individual to establish whom the information will be shared with, as well as to what 
degree sharing will take place. As soon as private information is shared with someone else, this person then becomes a 
co-owner of the information and is included within the boundaries set, irrespective of the person’s age, maturity level of 
the individual or how receptive the individual is. A child might not be mature enough to handle certain sensitive 
information. The third hypothesis is that people construct their own rules on how open or closed these boundaries will be 
and how much they will reveal or conceal of their personal information. A risk-benefit criterion can be applied to these 
boundaries. If an individual feels that there is more benefit than risk in revealing the information, then they would be more 
willing to reveal the personal information, but if they feel that the risk is more than the benefit, then they will feel too 
vulnerable and therefore conceal the information (Petronio 2002). If a parent is afraid to be judged by their child, they 
would rather conceal the information. Individuals who are ashamed, feel guilty or attach their self-esteem to their financial 
situation, would perceive the risk of revealing personal financial information as too risky and would therefore be reluctant 
to disclose information.  

A parent’s concern for his or her child’s well-being would also come into play as suggested by Romo (2011). 
Parents do not want to burden their children with financial worries or make them feel shame and embarrassment about it. 
This is understandable, but is a complete lack of communication about finances the answer to this issue? 

Adults remember certain messages related to money that they received during childhood from their parents. These 
messages are retained and can shape their view of money. Negative messages such as the following, could lead to 
harmful attitudes and anxieties (Matthews 1991): 

• ‘My mother said only poor people go to heaven.’ 
• ‘My father said only criminals were wealthy.’ 
• ‘My parents said I was a popular kid because they were rich enough to have a house with a tennis court. They 

told me, quite plainly, that if one was without money, one would be without friends.’ 
• ‘My parents, who were quite well off, never let me spend a dime without me begging and pleading. They said 

that I must never forget that we could ‘wake up poor in the morning’. Sometimes I would lie awake at bedtime, 
afraid to close my eyes for fear I would wake up hungry and cold.’ 

These negative messages, whether verbally or not, are bequeathed from generation to generation. Our adult 
behaviour, when it comes to money can also be linked to self-esteem, to validate an external self-image or because there 
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was a lack of money during childhood (Atwood 2012). 
It is necessary to include children more in economic activity, because the modern consumer is inundated with 

complex and demanding economic information, markets and products. There is no agreed method of teaching children 
about money; however, a consensus exists that children should be taught, and that the first port of call should be the 
parents (Furnham and Argyle 1998). According to Romo (2011) parents that do disclose financial information to children 
do it on a need-to-know basis, which on the one hand protects the child from undue worrying and embarrassment, but 
does not overprotect the child in preparation for the real world. Also, disclosing the necessary financial information fosters 
trust between the child and the parent. There is a fine line between protecting children, while also providing them with 
enough financial information to prepare them, and simultaneously encourage trust.  
 
3. Money as a Taboo Subject 
 
The word taboo is defined in the Oxford English Dictionary (2013) as ‘a social or religious custom prohibiting or restricting 
a particular practice or forbidding association with a particular person, place or thing; prohibited or restricted by social 
custom’. The original meaning of the Tongan word tabu literally means ‘forbidden’ (Allan and Burridge 2006). According 
to Trachtman (1999), people feel embarrassed and conflicted about money discussions and would rather avoid the 
subject altogether, due to the emotional taboo on personal aspects of this subject. Scores of individuals admit that they 
are largely ignorant about the economy and money, although in many cases these individuals would also have strong 
opinions on certain economic factors such as taxation and government spending (Furnham and Argyle 1998). However, 
when it comes to personal financial issues, such as our incomes, indebtedness, or how we feel and think about money, 
the subject is largely neglected (Trachtman 1999), also in the family context.  

Money can be defined in economic terms as a medium of exchange (Dyer 1989), a unit of account (Sardoni 2008), 
a store of value (Abdullah 2013) or a standard of deferred payment (McKinnon 2001), in other words, it has a quantitative 
meaning, it is profane, ordinary and mundane. However, money has a much more sacred meaning that is both qualitative 
and emotional. Society provides a meaning to money in which it is revered, feared, worshipped and treated with the 
highest respect through gifts, collectibles and heirlooms (Belk and Wallendorf 1990).  

In direct contrast to the sacred meaning of money, it is also regarded as a profane commodity. Freud even 
compared money to symbolic faeces, related to feelings of embarrassment about it (Barth 2001). In this case money is 
provided with the lowliest status and seen as evil that provokes feelings of revulsion and disgust. Freud’s relative primitive 
interpretation of money is basically linked with the ‘most repugnant of all things, will be bound to become an object of at 
least subconscious aversion and repression’, a real taboo (Herbert 2002). A profane commodity is something that easily 
can be exchanged for something else equivalent in value. A profane commodity is not revered by associating it with loved 
ones or other people or being part of a collection (Appadurai 1986). These two interpretations of money therefore 
provides for inner conflict as money is seen as both sacred and good (the almighty dollar), as well as evil and destructive 
(the filthy lucre) (Belk and Wallendorf 1990). 

Money has been associated with concepts such as power, sex, love and narcissism, while we operate in a 
capitalist world that pretends it is a classless meritocracy where everyone is equal. All of these aspects cause conflict 
which instil in people to either keep quiet about money or deal with it in an euphemistic manner (Trachtman 1999). Money 
has a social and cultural impact on us that dictates what other people think of us, as well as a psychological impact that 
influence what we think of ourselves.  
 
4. Social and Cultural Impact of Money 
 
Each society and social group has its own culture. The culture includes issues such as beliefs, values, rules of interaction 
(Ng’and’a and Nyongesa 2012) and unofficial taboo subjects. If there is an unspoken agreement between group 
members to avoid a specific taboo, it is logical that this is part of the group’s culture and that it is respected by group 
members (Shulman 2008). From a psychological viewpoint, money has different meanings. Clinical psychologists (Klontz, 
Bivens, Klontz, Wada and Kahler 2008) report that money relates to states of anxiety and neuroses, while developmental 
psychologists (Weisgram, Bigler and Liben 2010) are interested in how meanings of money develop from childhood into 
adulthood. There is a definitive link between how money affects personality matters such as self-esteem and identity, 
while industrial psychologists (Rynes, Gerhart and Minette 2004) deal with money as a valued outcome of employment. 
According to sociologists, money can be culturally defined in a social context (Goodwin 2008). All of these viewpoints 
indicate that money has three commonalities namely that it is affective, symbolic and has behavioural components 
(Mitchell and Mickel 1999). According to Shepherd and Stephens (2010) culture is the interaction between mental 
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processes and the external environment. Our culture trains us to interact with our social environment. People can both 
design their social world, as well as be shaped by this world.  

Powerful and complex associations are formed around money, which would impact on how people ultimately use it. 
There are monetary beliefs and values that are ingrained in some people’s psyche such as that rich people are bad or 
that you can only become wealthy if you work hard and look after the pennies and the pounds will look after themselves 
(Furnham and Argyle 1998). Even the Bible states that the love of money is the root of all evil (1 Timothy 6:10). The love 
of money is one of the biggest motivations for human beings, not just for what it can buy, but it is also desired in and for 
itself. Money can be described as a ‘screen onto which any psychological issues can be projected and a magnet which 
attracts all sorts of emotional concerns’ (Trachtman 1999:275).  

Humans are cultural and social animals where dependence on each other is necessary to get what they need and 
want. Humans are socially interdependent and have a strong need to belong and be accepted. Money provides a means 
of gaining acceptance even if a person is not liked by the group. Social popularity is therefore not needed when money 
can act as a substitute. In the social system either money or social inclusion is necessary in order to form part of a group 
(Zhou, Vohs and Baumeister 2009). Money can be used as a measure of how society perceives us, as we have a level of 
control on what we present to the world (houses, cars, clothing and jewellery). We provide society with non-verbal cues of 
our status (Georgarakos, Halassos and Pasini 2013).  

Attitudes, behaviours, beliefs and anxieties about money are often inherited from the way people were brought up 
and this spill over into relationships with others. In many cases money is not even often discussed with those closest to 
us. According to Atwood (2012) couples would rather talk about sex and infidelities than about the management of their 
personal finances or how much they earn, treating money as the last taboo. According to research done by Romo (2011), 
parents do not disclose financial information to their children because of two main reasons, namely that financial issues 
should not be a child’s concern and that money is a taboo subject. According to the parents, children should not worry 
about the family’s finances, children should not feel shame with regard to the family’s finances and children should not be 
made to judge their parents. They consider it inappropriate to talk about finances. These parents perceive talking about 
money as a cultural taboo, as the majority of the parents grew up in households where money was not discussed. These 
parents’ lack of personal financial disclosure often stems from long-term privacy values and the belief that not talking 
openly about money is completely normal. Evidently, parents do want to protect their children from worrying and 
embarrassment, but they also want to protect themselves from feeling judged. However, overprotecting children from 
money issues, could lead to ignorance that might jeopardise the family’s financial well-being.  
 
5. Psychological Impact of Money 
 
Money is an important aspect of every individual’s life. It is essential in fulfilling basic needs such as food and shelter, 
however money is also used by individuals in order to maintain and shape self-esteem. Thus, money provides for needs 
near the base of Maslow’s hierarchy (1943), but money can also lead to a sense of self-worth, which could bring about 
self-actualisation. Money can be spent to further different ends or reach potential (Goodwin 2008). Self-esteem is needed 
in order to function optimally in the human motivation hierarchy and is in no small part obtained by feelings of above 
average intelligence, morality, generosity and competence. A feeling of competence is sometimes obtained from an 
individual’s ability to earn money. A positive self-image is in some cases obtained through higher earnings of money. 
Therefore, money and self-esteem offset each other, as both leads to feelings of satisfaction (Zhang 2009). Money can 
incite both positive (power) and negative feelings (shame and guilt) that can either build or break-down self-esteem.  
 
5.1 Power 
 
Money confers social power and therefore it can be seen as a measure of worthiness. The more powerful will have higher 
remuneration or visa versa. And this power will create a better image, as well as social structure for the individual 
(Furnham and Argyle 1998). In some cases money is also linked to happiness, because of the belief that the wealthier 
you are, the happier you will be. This notion is augmented by the materialistic society in which we operate (Chaplin and 
John 2010). Money can be seen as both a tool and a drug. A tool in the sense that it is a means to an end, but it also acts 
as a metaphorical drug. The definition provided by Belk and Wallendorf (1990) with regard to money as both sacred and 
profane can be linked to money as a tool and a drug. The profane everyday quantitative definition of money as a means 
of exchange has a connection with Lea and Webley’s tool theory, while money as something sacred, that has meaning 
can be linked with the drug theory, as individuals can act in puzzling ways when it comes to money (Lea and Webley 
2006). Even though money is not a biological drug - it can act as a stimulus that ‘has motivational properties because it 
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produces the same neural, behavioural, or psychological effect as some other stimulus that is biologically significant. A 
drug in this extended sense is any functionless motivator, obtaining its motivational effect by a parasitic action on a 
functional, evolutionarily adaptive system’. Drug theory is therefore the exact opposite as tool theory, because with the 
latter, an individual’s only interest in money is in the possible biological rewards that can be obtained at a later time, 
through exchange; for instance trading money for food. According to drug theory money, in itself, in some cases can 
provide the illusion of instant fulfilment, giving it power from both a tool standpoint, as well as a drug standpoint. Gambling 
as an addiction is a well-researched field and provides the same non-biological motivational properties (Blaszczynski and 
Nower 2010). Being overly obsessed with money is also called money-worshipping disorder and includes overspending, 
compulsive buying, unreasonable risk-taking with money and pathological gambling. These money worshipping disorders 
are engrained in the belief that money answers all questions (Lowrance 2011). Simmel (2004) states that nothing else 
which has its value purely as a means and can be converted into something with a definite value, been able to influence 
our consciousness, quite like money. The absolute need for money leads to money not being a means, but rather an end 
in itself.  

Money reflects power not only in society, but also in the family. If a husband earns more than the wife, then the 
wife would tend to do the majority of the household chores. However, when the wife earns more than the husband, there 
in some cases tend to be an equal share of household chores (Atwood 2012). In other cases this could lead to conflict as 
the traditional role of men as the providers in the household is challenged and it can defy theories of equality in marriage 
(Vogler 2005). There is the viewpoint that marriage should be based on the ideology that everything is shared, 
irrespective of earns what or how much. Conversely, there is also the belief that whatever an individual earns is his/hers 
and that they ‘own’ the money and they have the right to do with it what they please. The latter viewpoint conflicts directly 
with equal sharing and brings forth the idea that breadwinners within the family have a legitimate right to more power than 
their spouse or the rest of the household. Even though couples may claim that they share money equally, in practice it 
has been proven that earning money is seen as an implicit right to ownership and control over said money (Burgoyne 
1990). 
 
5.2 Shame and Guilt 
 
An emotion of shame devalues an individual’s perception of him-/herself. This negative emotion can make an individual 
feel small and insignificant in front of real or imaginary peers. Money is seen as a manifestation of one’s ability and could 
be seen as a measure of power. There is a definitive link between the negative feeling of shame and the need for money, 
as money is then seen as a means to increase an individual’s self-esteem and gaining the respect of others, in an effort 
to increase feelings of self-worth. It has also been found that poverty enhances individual’s feelings of shame and that 
these negative feeling could actually lead to a continuous cycle of poverty and greed (Wang, Cheng, Chiou and Kung 
2012). Shame is not limited to the poor, as with wealthy individuals’ beliefs such as the following can also cause shame 
and exacerbate the money taboo issue (Trachtman 1999): 

• It is in bad taste to talk about money 
• People will be able to manipulate me if they know about my money  
• Our children should not know how much we have, because then they will not amount to anything by 

themselves 
• I feel embarrassed or ashamed, because I do not deserve to be better off than others 
• I fear that people will judge me for my money and not for who I really am. 
According to research done by Trachtman (1999) individuals gave a variety of reasons why they do not talk about 

money. Some say that talking to others about money, would immediately cause a social distance, while someone else 
mentioned that while she is wealthy now, she grew up very poor and when talking about money she feels some form of 
“survivors guilt”. Debt is another subject that contributes to feelings of shame and guilt. Individuals would rather tell others 
about their income than revealing how much they owe (Georgarakos et al. 2013). Individuals seem to feel shame when 
they think others are judging them or labelling them, either for being poor or rich or indebted. 
 
6. Discussion and Suggestions 
 
Individuals are willing to voice their opinions about general financial issues such as government spending and taxes, but 
when it comes to the personal side of finances, many individuals remain silent. Personal money issues such as income, 
debt usage and savings are seen as a taboo subject and we are even keeping financial information from our families. The 
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majority of Western economies are showing increased debt usage, while savings rates are so low that a great number of 
people will not be able to retire, but will be dependent on the government. Money mismanagement seems to be the norm, 
rather than the exception. 

Money plays an important part in everyone’s daily lives. We use money as a medium of exchange and a store of 
value; however, we also desire money not for what it can buy, but in and for itself. We symbolises money in the sense 
that it impacts on each individual in a social and cultural sense, but also on a psychological level. Because of money we 
can be part of a group, we can belong. Money in essence can buy acceptance. Acceptable attitudes, behaviours, beliefs 
and anxieties are determined by the culture within which an individual operates and financial attitudes, behaviours, beliefs 
and anxieties shape our lives. We, in a sense, inherit the messages that are instilled in us from a young age. The social 
and cultural impact of money defines what we think of ourselves, while the psychological impact of money defines what 
other people think of us. Money can give us a sense of power as we feel more secure in our own abilities and more able 
to reach our potential. Money can act as a non-biological drug and as motivator. However, money can also cause 
negative feelings such as shame for both poor and wealthy individuals, while elements such as excessive debt can cause 
guilt. Table 1 provides a summary of the reasons why money is a taboo subject, as well as the possible effects these 
beliefs, actions and connotations could have on the family and specifically on children.  
 
Table 1: Possible reasons for money as a taboo subject and the possible impact thereof on the family 
 

Reason for the taboo Possible effect on the family and children
It is customary (the norm) 
not to talk about finances 
(Trachtman 1999). 

Children learn from parents, as well as from the rest of society that speaking about finances is not 
accepted, which could lead to continued neglect of the discussion of this subject as an important part of 
everyday life. 

Sacred and profane 
meanings (Belk and 
Wallendorf 1990) 

Money is seen as both something that should be feared, revered, worshipped, as well as something that is 
mundane and revolting. These contrasting meanings could confuse individuals on the role that money 
should play in their lives and they could assign either too much value or pay no heed to it. 

Social and cultural 
connotations attached to 
money 

Parents tend to not talk to their children about money, even though they might be their children’s primary 
source of financial information (Romo 2011). This could lead to children inheriting their parents’ perceived 
attitudes and behaviours with regard to money, whether good or bad. Also, money seems to provide a 
form of acceptance in a social context (Zhou et al. 2009) as the social group would judge the individual on 
their social status and not necessarily personality or popularity. This could lead to the perception that 
having money is the answer to gaining acceptance. 

Feelings of power or 
inferiority as 
psychological factor 
associated with money 

With virtually no communication about money and the role it should play in everyday life, children could 
conclude that money gives power, happiness and fulfilment (Chaplin and John 2010). This power is not 
only manifested in society, but could also become apparent in the household, as the individual that earns 
the most money could also have a bigger say (Atwood 2012). The opposite could also be true, in that a 
lack of money could reveal feelings of inferiority. This psychological impact of money impacts on 
individuals’ self-esteem, identity and could lead to feelings of anxiety and neurosis (Belk and Wallendorf 
1990). 

Feelings of shame, 
embarrassment and guilt 
as psychological factors 
associated with money 

One of the main reasons parents do not want to talk about money to their children is to shield them from 
feelings of shame and embarrassment. If parents feel vulnerable about their financial situation, they would 
not want their children to judge them, which is understandable (Romo 2011). However, this non-disclosure 
could lead to children following in their parents’ financial footsteps, if their only reference is that of their 
parents’ perceived financial attitudes, behaviours and action. Parents could rather, not necessarily 
disclose sensitive information, but at least talk to children about financial choices. 

 
This taboo in society often prevents families from talking openly to each other about money. In a sense, they want to 
protect their children, as well as themselves from vulnerability. Those parents that do talk to their children about money 
issues do so in order to prepare them for the real world, but on a need-to-know basis. They also believe that it fosters a 
trusting relationship. There is a definite place for financial openness in families. Talking to children about the need for 
savings and responsible money management, while still discussing issues such as debt and even problems experienced 
by parents (without causing undue worry) could help prepare children for what awaits them in the real world. Parents 
need to be very careful with what is discussed with children and especially what messages children are subjected to, 
because it can influence their attitudes and behaviours and there is a likelihood of passing it on to other generations. For 
instance, children should not be kept in the dark if money is tight; the parents should involve children in the family’s 
economic decision-making to teach responsibility, but without causing distress, while always remaining optimistic that if 
everyone works together, the family will become financially healthy. In the long term this openness will foster trust. The 
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focus here is on communication and not the education of children; as parents might not have the necessary financial 
literacy to educate their children on financial matters effectively. However, financial openness should increase children’s’ 
financial receptiveness and encourage learning.  

Communicating to children about the cultural, social and psychological effect of money on the family is important. 
Parents need to be honest with themselves, as well as with their children on what role money plays in their lives to ensure 
family well-being. Children should know that money is not the answer to everything and that their worth is not dependent 
on having money or not. Mostly, these messages might be received non-verbally from parents, as parents’ self-esteem 
and relationship to money will teach children much more than verbal cues about money. The essence is that breaking the 
barriers of this taboo should start in the family unit and that remains the responsibility of the parent. If it can become more 
socially acceptable to talk about money in the home, it will be more acceptable to talk about it to others. By openly 
discussing financial aspects, individuals might be more receptive and accessible to learn and become less socially, 
culturally and psychologically reliant on money and become financially healthy. 

  
7. Conclusion 
 
Money is seen as the last taboo subject in many Western cultures, as individuals would rather discuss sex, death and 
infidelities than discuss personal financial issues. Even though money is not discussed openly, it plays a major role in 
everyone’s life since we not only appreciate it for what it can buy us, but we also give it meaningfulness and significance 
and are emotionally charged by it. Money impacts on how others perceive us, as well as how we perceive ourselves. In 
many instances, our self-worth is dependent on how much money we have or how we manage our money. Personal 
financial attitudes, behaviours, beliefs and anxieties are passed down from generation to generation and herein lies the 
possible solution to this problem. Financial openness in the family context could prepare children for the real world, while 
at the same time foster trust. Parents, however, should be very careful about the specific information provided to children, 
as well as the financial messages (sometimes non-verbal) that children receive. Parents need to ensure that children 
grow up to have healthy financial attitudes and beliefs to become financially healthy adults that would instil the same 
values in their children. This can only be done by trying to rectify the mistakes, negative messages and anxieties of the 
past and develop a culture where money has its rightful place in our lives, but that we can be open about it and not be as 
socially, culturally and psychologically dependent on it.  

The contribution of this article is that it discussed money as a taboo subject, but also brings it into the realm of the 
family in order to indicate the importance of financial communication as it affects financial attitudes and behaviours later 
in life. Because money plays such an important part in everyday life, this aspect of well-being should not be neglected as 
it has been in the past. Parents should be educated on communication with children about financial issues, the do’s and 
don’ts, as well as creating awareness about their own attitudes, beliefs and anxieties that should be addressed to 
become more financially healthy and increase the overall communication and trust within the family. The underlying 
issues or feelings that money brings forth in parents need to be explored in order to foster financial well-being in the 
family. Specifically for future research, empirical research is necessary where interviews are held with individuals (either 
one-on-one or in a small group context) to probe into their feelings and anxieties about money and the manifestation of 
these feelings in their everyday lives.  
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