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Abstract
The 9/11 attacks were a watershed in the history of the United States as it greatly influenced different aspects of the American
society including its economy, politics, culture, and dominant ideology. It is no exaggeration to say that the 2001 terrorist
attacks altered the American domestic and foreign policies. In this policy shift, the media played an important role since they
were one of the main instruments which propagated and controlled the representation of different groups, especially Muslims,
who came to be held accountable by the American mind for 9/11 attacks. The present thesis applies Saeid Reza Ameli’s theory
with regard to the representation of Muslims by westerners, classified into four major categories: Islamophilia, Islamoromia,
Islamoverita, and Islamophobia. The present study aims to discuss the Islamophobic representational strategy as employed by
the American weekly magazine of Newsweek two months before and two months after the 9/11 attacks. The research project
uses Stuart Hall’s representation theory to analyze Newsweek’s articles about Islam before and after the 9/11 attacks. It also
employs content analysis, and particularly SPSS, to come to a quantitative result about the dominant representational strategy
of the magazine. After analyzing the findings, the researcher demonstrates the dominance of the Islamophobic representational
strategy in the Newsweek magazine.
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1. Introduction
Many studies have been conducted to demonstrate the impact of one of the most detrimental incidents in the United
State of America; i.e. the 9/11 attacks. The event had grave impacts on different aspects of the society: economy, politics,
and even people’s mindset. The September 11 attacks in 2001 are without a doubt one of the most significant
determiners of the American domestic and foreign policy-making processes. The event had a wide range of effects. Many
scholars have conducted research on different aspects of the issue. The present study, too, tries to shed light on one of
the many aspects; i.e. Islamophobia.
The present study seeks to elaborate on Islamophobia as portrayed in the American media before and after the
9/11 attacks. To this end, the Newsweek magazine was chosen. In order to have a thorough grasp of the concept, the
researcher decided to investigate the articles of the magazine from two months before and after the 9/11 attacks (JulyNovember 2001). It should be pointed out that the September issues, too, was examined. The articles were chosen from
the “Worldview” and “War on Terror” sections of the magazine. There are different areas that the researcher tries to
elaborate on in the present study. The results will be explained in the forth chapter.
The present study tries to shed light on one of the critical concerns of the 21th century, which has occupied the
minds of many people especially Muslims. Islamophobia, which is as old as Islam itself, has re-emerged as an almost
new phenomenon in this century. Islamophobia has a critical effect on the relationship between Muslims and nonMuslims. The effect of Islamophobia is not limited to the discourse between two people; it is a critical discourse between
several civilizations and has a remarkable impact on the whole world. The present study tries to expound on
Islamophobia and the other similar approaches to Islam, and then expatiate on a specific issue in the American media.
The detailed information and what each chapter of the thesis contains are stated below.
2. Statement of Problem
Many scholars have investigated the influences that the 9/11 attacks had on different issues, e.g. the influences on the
economy of the United State of America, the influences on their foreign policy, domestic influences, and so on. (Ameli,
2012. el-Aswad, 2013.Ghazali, 2007.Gottschalk & Greenberg, 2008.) One the most important paths to deliver these
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effects is the media. The media is the key to spreading any ideas or policies. The present research seeks to provide an
explanation of what happened after the 9/11 catastrophe and its effects on Islam. The present study aims at investigating
the aspects of Islam that were depicted and those that were not depicted in the American media. Media has a broad
scope; therefore, it is difficult to cover all of its areas. For this reason, the researcher decided to examine one of the
weekly magazines that has a great deal of readers in the United State of America; the “Newsweek” magazine. Any
weekly magazine consists of about 20 articles with different categorizations, e.g. economic, political, and social, among
others. Two sections of the magazine were chosen for investigation, namely “World View” and “War on Terror”.
The “War on Terror” section was added to the magazine after the 9/11 attacks. The very first issue that contained
this section came out in October 2001. From October 2001 till the end of the period that was chosen to be analyzed in the
present research, there are many articles sometimes more than 15 under this category, which makes it important to
consider. The two categories “World View” and “War on Terror” will be described and analyzed in the Field Study section.
The issue undertaken in the present study is investigating any policy shift in the attitude of the Americans toward Islam
and Muslims.
Based on what has been explained above, the main question of the research is:
 Were the 9/11 attacks a policy shift in spreading Islamophobia in the United States of America; the case study
of the Newsweek magazine?
The research also aims to discuss some relevant issue in this regard. It seeks to elaborate on the differences
between the Islam represented in the Newsweek before and after the 9/11 attacks. Which Islam was presented in the
Newsweek and which Islam was not presented in the Newsweek is also of importance.
By answering these questions, we can provide a clear image of the policy shift in Islamophobia after the 9/11
events.
3. Theoretical Framework and Methodology
In the present study, the researcher applied the representation theory of Stuart Hall (1997). Since the research tires to
report whether the Islam presented in the West is an Islamophobic version, there should be a clear definition of
Islamophobia. For this purpose, Ameli’s (2012) classification of Islam and the West confrontation will be used. Ameli
(2012) introduced four categories for this confrontation: 1) Islamophilia, 3) Islamoromia, and 3) Islamoverita (Islamotruth)
and 4) Islamophobia. In the Theory section of the present study, the researcher will elaborate on these four categories.
Hall (1997) connects culture and meaning; it is our culture and our thought that we understand, and each person
gets an explicit concept from a word, music, an image, etc. Our culture, identity, beliefs, rules, and norms affect our
analysis and the sense of the aforementioned concepts. Therefore, meaning is not a fixed entity; it is flexible.
Hall (1997) defines representation as:
Using language to say something meaningful about or to represent the world meaningfully, to other people.
Representation is an essential part of the process by which meaning is produced and exchanged between members of a
culture. It does use of language, of sings and images which stand for or represent things. But this is far from a simple or
straightforward process. (p. 15)
The method that is used in the present study is content analysis which is a quantitative method particularly SPSS
software. The researcher tries to answer the main question by using content analysis in which the first step is choosing
sample. The researcher has chosen the “World View” and “War on Terror” sections of the Newsweek magazine to
analyze. A clear-cut elaboration and explanation about the methods and its application in material analysis is provided in
the Methodology section. Content analysis refers to counting the times a word or a topic was used, a specific theme was
elaborated, and also how much importance was given to each of them. Content analysis can be studied at three levels: 1)
content analysis of the authors, 2) content analysis of the audience, and 3) content analysis of the message. The content
analysis used in this research deals with the messages’ (text) attitudes, values, and motivations (provided that the given
material is a piece of writing). It is the meaning behind the expression of a word or a theme that matters (Payne & Payne,
2004).
“Content analysis is used to analyze written and visual ‘texts’, including field notes. Counting versus interpreting.
Example: conventions in newspaper ‘coverage’. Designing content analysis research. Alternative models of the media:
audience influence; political bias; commercial operations; electronic media” (Payne & Payne, 2004, p. 51).
4. Discussion and Conclusion
The 9/11 attacks were a turning point in the history of the United States as the event greatly influenced different aspects
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of the American society including its economy, politics, culture, and dominant ideology. The 2001 terrorist attacks
changed the American domestic and foreign policies. As was stated before, in this policy shift the media played a
significant role since they were one of the main instruments which propagated and controlled the representation of
different groups; especially Muslims who came to be held accountable by the American minds for the 9/11 attacks. The
research project uses Stuart Hall’s (1997) representation theory to analyze Newsweek’s articles about Islam before and
after the 9/11 attacks. Hall (1997) believes that meaning is not fixed and there are different interpretations about text (in
Hall’s opinion, text can be a film, article, etc.). The present study has applied Saeid Reza Ameli’s (2012) theory with
regard to the representation of Muslims by westerners. His theory is classified into four major categories: Islamophilia,
Islamoromia, Islamoverita and Islamophobia. Islamophobia, the main key word for present project, means hatred toward
Islamic issues and particularly Muslims all around the world. Islamoromia is a Western study of Islam, looking at Islam
through Western eyes. Islamoverita is looking at Islam and Islamic issues neutrally, reflecting all the realities about Islam.
Islamophilia offers an optimistic explanation of Islam and Islamic issues.
The main question of the research, as stated before, was:
 Were the 9/11 attacks a policy shift in spreading Islamophobia in the United States of America; the case study
of the Newsweek magazine?
The hypothesis of the research was that the 9/11 attacks caused the policy shift regarding to Islamophobia and
Islamophobic approaches in the Newsweek magazine. The present study has elaborated and discussed the
Islamophobic representational strategy as employed by the American weekly magazine of Newsweek, two months before
and two months after the 9/11 attacks.
It also employs content analysis, particularly SPSS, to come to a quantitative result about the dominant
representational strategy of the magazine. After analyzing the findings, the researcher concludes that the statement
about the dominance of the Islamophobic representational strategy in the Newsweek magazine is of significance.
Two sections of the Newsweek magazine were studied in this project (including “World View” and “War on Terror”
sections). There are 32 articles discussed in this chapter, 16 of which belong to the “World View” section and the other 16
belong to the “War on Terror” section.
An important point that must be considered here is that the label neutral applies to those articles in which no
reference to the four defined categories was made. After focusing and studying the entire defined project, the results and
findings are explained.
First of all, brief lists of documented results are given. Afterwards, the relevant facts and findings are discussed.
There are 32 articles discussed in this study, 16 of which belong to the “World View” section and the other 16
belong to the “War on Terror” section. Among these32 articles, ten of them (31.3%) were published before the 9/11
attacks and twenty-two of them (68.8%) were published after 9/11.
Regarding the variable defined as “subject of text”, it was found out that most of the articles are political and that
they comprise 34.4 percent of the articles. Articles with a general subject, 25 percent, hold the second rank. It is
significant to add that cultural and economic articles have the same percentage as the articles with a general subject, i.e.,
25 percent. Historical articles, the last item, include only 3.1 percent of the articles.
With regard to the variable defined as “subcategory of a text’s central subject”, two categories of “post 9/11 threat”
and “Islamic world” with the frequency of 18.8 percent hold the highest rank. After these two, the categories “violence”
with 12.5 percent; “development” and “domestic policy” with 9.4 percent;“jihad”, “law issues”, “religious issues”, and
“American dream” with 6.3 percent follow the above-mentioned subcategories. The “media” and “mixed” categories with
only 3.1 percent are in the last place.
Most of the published materials in the journal, considering the variable of “region” in the text, are dedicated to
America, with a frequency of 40.6 percent. The Middle East is in the second place with 28.1 percent. Among all the region
categories, 15.6 percent is dedicated to universal materials, 9.4 to the west, and 6.3 to Asia.
In social trend of the text, modern materials are at the top with 40.6 percent. Postmodern materials and moderntraditional ones have the same rank; they both have 28.1 percent. Traditional materials cover3.1 percent of the articles.
The Pearson correlation coefficient value for the relation between variable of “date of publication” and the variable
of “subject of the text” is 0.367, and the Spearman correlation coefficient value for the relation between these two
variables is 0.356. Hence there is a meaningful correlation between these variables.
The Pearson correlation coefficient value for two variables; “date of publication” and “subcategory of text” is 0.359
and the “Spearman correlation coefficient” value for these two variables is 0.276. Thus, there is a meaningful correlation
between “date of publication” and “subcategory of text”. Categories of “violence” and “Islamic world” mostly belong to
post9/11 attacks. Three of these categories, namely “post 9/11 threat”, “jihad”, and “religious” are all published after 9/11.
It is significant that two subcategories “jihad” and “religious” belong totally to the time after September 11 attacks. The
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categories defined as “domestic policy”, “development”, and “American dream” are mostly addressed in the texts before
the attacks.
The Pearson correlation coefficient value for the two variables; “subject of the text” and “subcategory of the text” is
0.311, and the Spearman correlation coefficient value for these two variables is 0.292. There is a meaningful correlation
between these two variables. The categories of “violence”, “Islamic world”, “post 9/11 threat”, “domestic policy”, and
“American dream” are usually found in political texts. Among these all, of course the category of “domestic policy” is
mostly found in political texts.
The Pearson correlation coefficient value for “discourse” and “region” is 0.209, and the Spearman correlation
coefficient value for these two is 0.229. Therefore, there is a meaningful relation between discourse and region. The most
Islamophobic discourse is related to the Middle East, which shows a correlation between Islamophobic discourses. The
correlation coefficient value proves the existence of correlation between variables.
Regarding the “discourse of the text”, as expected, the highest level belongs to Islamophobia, with 43.8 percent.
After that, the neutral articles are in the second place with 37.5 percent. Islamoromia and Islamoverita are in the next
place with 9.4 percent each. The figure below shows that a large number of studied articles, i.e., more than one third of
the articles with the theme of Islam, are provided in the form of neutral texts. It is of significance that Islamophilia is not
addressed in any articles studied. The chart below shows the result clearly.

Islamophobia, as the most addressed discourse, is of great importance to be discussed and elaborated. Islamophobia, as
defined in previous chapters, looks at Islam as a monolithic, inflexible, and static bloc. It also looks at Islam as a barbaric,
irrational, primitive, sexist, and inferior religion in the west. Islamophobia considers Islam as an aggressive, threatening,
and supportive of terrorism sect. In this kind of approach, Islam is considered also as an ideology, mainly used for
political or military purposes. At another glance to the concept of Islamophobia, it can be mentioned that it views Islam as
a faith, intolerant of Western criticism. Islamophobia can also be defined as anti-Islam hostility as a means to justify
discrimination practices towards Muslims and exclusion of Muslims from the mainstream society, and anti-Islam hostility
as a natural or normal phenomenon. (Ameli, 2012)
Islamoromia and Islamoverita are addressed both equally, 9.4 percent. Islamoromia consists of two parts, namely
Islam and romia. Islamoromia is neither neutral nor for or against Islam. Islamoromia tries to represent Islam in the
Roman (i.e., Western) context. Islamovertia tries to study Islam and Muslims as distinguishable entities; it tries to
understand Islam and Muslims by considering their politics, economy, culture, and society, with regard to their historical
background. The Islamoveritic approach is the product of a profound understanding and great effort to look at Muslims
and Islam in a respectable and proper manner (Ameli, 2012). Referring to definitions of these two terms, it is clear that
the texts that have either Islamoveritan or Islamoromian approaches cannot be considered as impartial materials as each
are trying to address one aspect of Islam and do not consider all the dimensions of this religion. Therefore, the texts with
either of these two approaches are not considered as fair descriptions of Islam and Muslim world.
The main hypothesis of this project is that the 9/11 attacks caused a policy shift in spreading the Islamophobia
concepts. As the statistics provided by this research shows, the Newsweek magazine treats Islam in an Islamophobic
approach. As it was stated in the tables and figures above, 43.8 percent of the all the studied articles are Islamophobic.
The below chart, provided by SPSS software shows this policy shift toward Islamophobia after the 9/11 attacks, which is
the hypothesis of the present study.
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To clarify the articles that were labeled Islamophobic, the researcher provides a list name of some of Islamophobic
articles, below.
• The article titled as “A Dictator’s Dilemma” in “War on Terror” section, post 9/11 attacks.
• The article titled as “Meet the Bin Ladens” in “War on Terror” section, post 9/11 attacks.
• The article titled as “Go Well Beyond Well Prepared” in “War on Terror” section, post 9/11 attacks
• The article titled as “Confronting the Mob” in “War on Terror” section, post 9/11 attacks
Why these articles are found Islamophobic are discussed in field study section, and all the texts are provided in the
appendix.
The chart below provides a comprehensive result about the frequencies of subcategories before and after the 9/11
attacks.

The subcategories such as “post 9/11 threat”, “Islamic world”, “jihad”, “violence”, and “religion” are mostly
discussed after the 9/11 attacks, which can be considered as a result of the increase in the distribution of Islamophobic
approaches.
At the end, the research shows the policy shift caused by the 9/11 attacks in Islamophobic approaches in the
Newsweek magazine.
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